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Abstract 

     The research aims to reveal the motives that push young people about volunteering popular crowd from the 

views point of Kufa University students in the province of Najaf, and know of the differences in the motives why 

people volunteer some popular crowd according to a Academic Specialization, The sample of the research(260 

students), Day shift for the academic year 2015-2016  , have been chosen simple randomly, To achieve the two 

goals of search, Questionnaire was built for the motives that push young people about volunteering popular 

crowd composed of six areas:(Religious, economic, political, national, psychological and personal, social), After 

checking the reliability of the psychometric properties of the questionnaire, It has been applied to a sample 

search , It revealed the search for causes that drive young people towards volunteering popular crowd from the 

perspective of university students in order of importance Results, The field of religious The motives got the first 

place, and the area of national The motives got the second place, and for economic The motives got third place, 

and the mental and personal The motives, got the fourth place, and the field of political The motives got the fifth 

place, the field of social causes earned a sixth place, And it found no difference in the causes that drive 

university students to volunteer the popular crowd from their point of view according to a variable Academic 

Specialization, The researcher made a set of recommendations and proposals. 
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Validity

(Allen & Yen, 1979, 

75)  
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Correlation is significant at the 0.05 level (2-tailed) 
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Serial Correlations Serial Correlations Serial Correlations Serial Correlations 

Serial Correlations Serial Correlations 

Correlation is significant at the 0.05 level (2-tailed). 

Correlations Serial Correlations Serial Correlations Serial Correlations Serial 

0.600 25 0.369 17 0.395 9 0.696 1 

0.457 26 0.387 18 0.512 10 0.482 2 

0.342 27 0.438 19 0.410 11 0.402 3 

0.398 28 0. 402 20 0.525 12 0.576 4 

0.436 29 0.364 21 o.576 13 0.495 5 

  0. 555 22 o.400 14 0.389 6 

  0.392 23 0.343 15 0.488 7 

  0.482 24 0.602 16 0.376 8 
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Reliability

(Test - Retest)



 

7 

7



 

T-Test
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