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Abstract : 
Twitter has become a growing phenomenon like Facebook alive by people using it. 

It has captured the platform and social media, and prompted millions of consumers to create 
content. It has already created a niche for himself a prestigious and great work to connect with 
organizations in multiple functions, such as the exchange of news, celebrity news, sports, and 
fashion and other. Hence the importance of the function of the media to Twitter since its 
inception in 2006 in dealing with social grooming and awareness of peripheral and rumor 
dialogue and self-promotion. In light of this research aims to shed light on the function of the 
media Twitter as seen by the Jordanian university students (Petra University model) and 
diagnosis of properties users identify their motivations to use. It was used descriptive method 
and device which questionnaire research found a number of conclusions, including the 
nature of the differences between the scientific use of human faculties, and applied 
colleges. 
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