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Abstract::  

This research aims to highlight the most important 
psychological factors, social, and cultural, which leads the students to 
the formation of student groups at the University of Algeria 2. We 
have referred in the study to the regional role, tone, academic 
specialization, the common interest, as well as other factors that could 
explain to us how to form groups of students at the University of 
Algeria 2. The findings of the researcher refers to the importance of 
regionalization in the formation of student groups. 
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