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Abstract: 

The objective of this study was to determine the motivation of Jordanian  

universities students in using the social communication and its  satisfactions specially in 

the University of yarmuk and Petra University. In order to achieve this aim, the 

researcher used the descriptive analytical method, and he designed a questioner to 

measure the motivations of the students and its  satisfactions in the Jordanian 

universities in using the social communication webs. The sample of the study contained 

of (412). The results of the study were the following:According to the following study, 

the researcher has recommended the following: 

1-the important role of the Universities in using the social communication webs in order to achieve 

the psychological, social and knowledge needs to the students through making them follow up with 

knowledge that is not related to their majors and through directing them towards the 

social activities which benefit them and their society. 
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  عدد مستخدمي الانترنت في الدولة العربیة في قارة افریقیا  

 مصر 

 المغرب  

 الجزائر 

 السودان

 تونس 

 لیبیا 
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 عدد مستخدمي الانترنت     آسیا الدول العربیة في قارة

 9.800.000  السعودیة 

 3.935.000  سوریة

 3.777.900  الامارات

 1.741.900  الاردن

 1.236.000  عمان  

 1.100.000  الكویت

 1.000.000  لبنان

 649.300  البحرین 

 325.000  العراق 
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